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105 years

N°1

5 brands

1 374

55 countries

French, family-run and 100%

Leader of lingerie in

1 Tech Center

Sale points in the world

International presence

independent since 1916

France and 7th worldwide

3 warehouses

14M

120M

4 800

358

WeCare products in 2020

Store visits per year

Collaborators

Suppliers in 2020
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Because we are the French leader in lingerie,
we must set the example, produce better and
differently.
The year 2020 put a strain on our planet, our society, has shaken
down our certainties and strongly hit our ways of life and our
business. The sanitary and economic crisis linked to Covid19 violently reminds us that companies are not untouchable
organisations and that they must constantly adapt to face their
environment.
Our ambition, for the past 100 years, has been to accompany
all women, from France and the entire world, in their everyday
life in terms of lingerie and fashion, and doing so in a more
sustainable, more responsible and more transparent manner. For
over two years, we have accelerated our commitments with our
CSR program, WeCare, that formalises the group’s ambitious
targets for our brands Etam, Undiz and Maison 123.
This report is an overview of our commitments and actions :
in two years, we have multiplied our ecofriendly offer by 5,
now reaching 40% of our collections. 80% of the Etam and
Undiz lingerie offer displays industrial transparency by giving
customers direct access to a film and information about the
factory in which the product has been produced. Over 30 tonnes
of clothing have been donated, sorted or recycled, and over 550
tonnes of plastic have been removed in 2020.
We are active members of the Fashion Pact, and we work
collectively to transform the sector from the ground up. In
this same spirit of dialogue and sharing, we have initiated
the largest citizen consultation in France in favour of a more
responsible fashion with Paris Good Fashion and a collective of
other committed actors in the industry.

we still have a long journey ahead and must go further still.
The fashion industry is too frequently found faulty in terms
of environmentalism, let’s live up to our responsibility. This is
opportunity for us to stay agile, question ourselves, innovate
and stay in line with our customers’ preoccupations.
We will always continue to place actions before words and to
create a family-run company culture, in which each of us has
the possibility to play an important role and to succeed in this
transformation.
This imperative has driven us to set stronger ambitions:

·

For our collaborators, our partners, our customers and
our children

·

Because we are a family-run group that is responsible,
agile and innovative

·

Because since 2018, with WeCare, we have strengthened
our CSR commitments and set ambitious goals for the
forthcoming years

Our Group will hence remain committed, human and visionary.
That is our ambition.

Laurent Milchior

Although we are proud of this first report, we are aware that
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Co-manager of Etam Group
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Our CSR
program

In spring 2021, 40% of our
products are ecofriendly. Our
target is to achieve 80% in 2025.
WeCare products contain at least 50% of ecofriendly fibres
or benefit from an innovation that significantly reduces
their environmental footprint. By the end of 2021, we will
integrate additional categories such as Made in France,
strengthened durability or recyclability, fair trade, social
economies and nearshoring.

N° 1

WeCare
Collection

Our organic cotton products
Our goal is to rapidly replace conventional cotton with
organic cotton certified GOTS or OCS100 or with recycled
cotton certified GRS. Organic cotton is grown without pesticides, herbicides or fertilizer, and no GMO's. It consumes
less water and emits less greenhouse gases (source: Textile
Exchange).

In 2020, 1 of 2 products made from
cotton is certified organic

Our recycled lace
Our recycled lace is composed of recycled polyamide
certified by the GRS (Global Recycle Standards) label or
RCS (Recycled Claim Standard). This signifies it is a fibre
produced from production scraps or fishing nets.

14 million
WECAR E PRO DUCT S I N 2 02 0

Today, 20% of the lace used in Etam’s lingerie is
made from recycled fibres

40%

Our responsible materials

25%

ORGANIC COT TON

14%

RECYCLED COT TON

7%
AUTUMN WINTER 2019

FRENCH OR EUROPEAN LINEN
SPRING SUMMER 2020

AUTUMN WINTER 2020

SPRING SUMMER 2021

RECYCLED POLYESTER
RECYCLED POLYAMIDE

P E R C E N TAG E O F W E C A R E P R O D U C T S I N A L L E TA M G R O U P C O L L E C T I O N S

This acceleration testifies to the
investment of our teams and our strong desire to initiate change.

( E TA M , U N D I Z A N D M A I S O N 1 2 3 ) —

NATURALLY DYED PRODUCTS
VEGETABLE TANNED LEATHER
CERTIFIED CELLULOSE FIBRES
(TENCEL, ECOVERO, LENZIG MODAL)

Our WeCare label
Our label includes all the information on our products’
fibres: material, % responsible fibre content, detail of the
process used and environmental benefits.
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WeCare ecofriendly materials are certified by international
labels such as GOTS (Global Organic Textile Standard),
OCS (Organic Content Standard), GRS (Global Recycled
Standard) or RCS (Recycled Claim Standard), etc.
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105 years
of corsetry
know-how

N° 2

Know-how
& innovation
Corsetry know-how since
1916 and a group that is
constantly innovating

The live show runway
Etam's annual runway show is an important event
that reflects the brand’s expression through its
technique and creativity. Over 100 spectacular
and unique pieces were designed by our team
and made in our Tech Center with the lace manufacturers. Craftsman embroiderers, plumetiers,
dyers – most often French. Over 4000 hours of
work for an exceptional show. This event is also
a showcase of our environmental commitments:
in 2020, all the show’s tulles were colored using
the group’s new ecofriendly process and 20
silhouettes were made from upcycled materials.

The Tech Center, our
industrial asset
The Group maintains its own innovation center and
prototyping workshop, the Tech Center, situated
in the North of France. This industrial asset, which
concentrates a century of know-how, is a place of
high creativity and expertise. It’s here that we perfect
the development steps of our products: studying
materials, measures, cut, mounting, etc.

R&D sustainable innovation
In recent years, the Tech Center has been entrusted
with a new mission in order to meet the need for more
responsible fashion, that of ecofriendly innovation.
The Tech Center is leading studies and research on
new ecofriendly processes in order to reduce the
environmental impact of key stages in the product's
life cycle. For example, we have developed a coloring
technique on material that saves 150 liters of water per
kg of material used, considerably reducing the impact
of the finishing step.

Unique know-how
105 years of fashion expertise, of Made in France
designs, of technique and innovation... 105 years of
corsetry know-how. Our lace is exclusive and all our
models are designed by our Style teams. They collaborate with lace manufacturers and embroiderers,
historical partners of the Group in France and the
entire world for decades. Our annual lace consumption: over 7 million meters!

OVER 4500
PROTOTYPES MADE
EACH YEAR BY
THE TECH CENTER
Made in France
Since 2020, Etam’s “Editions Limitées” collections,
exceptional pieces, are fabricated in the Tech
Center’s workshops and exclusively produced on
demand at a limit of 99 pieces.
I M PAC T R E P O R T —
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In 2020, 80% of Etam and Undiz’s
lingerie displays an industrial
transparency on the confection
factory, accessible directly on the
product’s label and online.
END OF

2021 objective

100%

N° 3

Transparency
& Traceability

In 2020, we have revised all of our legal documents in order
to put forward our CSR criteria in the supply chain. This
included reviewing our CSR sourcing policy, ethical code,
supplier contracts, terms of purchase, as well as other
specifications.

total transparency on the confection
factories of our products
In each Etam and Undiz store, the customer can scan a
product label using a QR code giving them immediate
access to a video or information regarding the factory
in which the product was made. As an introduction,
an “ID card” of the partner factory allows the customer
to see the name, location, expertise and seniority of the
collaboration with Etam Group.

Working conditions
We give special attention to working conditions in our
partnering factories.
96% of these factories have a social compliance certificate
(as of 04/30/2021) such as BSCI, SMETA, SA8000 or ICS
certifications that meet international social standards: fair
remuneration, health-worker safety, the prohibition of child
labor, the right to organize, etc.

End of 2021 objective:
100% of partner factories
are certified BSCI, SMETA,
SA8000 or ICS

Map of the 474
partner factories
on the next page
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MAP OF PARTNER
FACTORIES
Lithuania
Netherlands

The Group constantly works on the traceability
of its supply chain, aiming to have complete
mapping of its value chain and to guarantee
production transparency.
Furthermore, we have published an exhaustive
list of all our Tier 1 factories that have worked for
the Group in 2020, on the Open Apparel Registry
(OAR) website. The OAR is an open source tool
that lists clothing factories across the globe, and
attributes a unique identity to each.

Poland

1

1

France

11

6

Ukraine
Romania

12

3
Portugal Spain

1

Italy

24

3

Bulgaria

2

Turkey

54

China

Tunisia
Morocco

15

20

202
Bangladesh

53

India

37

Myanmar

5

Laos

1
Vietnam
Cambodia

3

Brazil

1

NUMBER OF
PARTNER
FACTORIES

474

04/2021

Madagascar

Mauritius

2

2

14

Philippines

1

Our 2025 goal is to build a complete
mapping of our supply chain, tracing
back to the material.
The Group works on the traceability of its products and
has launched a traceability tool at the beginning of 2021,
in partnership with its suppliers in order to build a map
of all its suppliers in rank 1, 2 and 3.
I M PAC T R E P O R T —
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OUR SECOND HAND
PROGRAM
Etam Group does not destroy or throw away products in
selling condition. Defective products are put in the hands
of partners specialized in the circular economy, repairing,
reusing and recycling them. Since 2018, operations on
defectives have given a second life to 18 tonnes of clothing.
Since the end of 2018, the brand Maison 123 has been
collecting used clothes in all of its stores in France and
Belgium. This allowed the collection of 12 tonnes of clothes
since the beginning of the operation.
Since 2021, the brand Etam has launched an operation “Petit
geste, Joli soutien” that consists in collecting and giving a
second life to secondhand bras by distributing them for free
to women in need.

545
END OF
2021 objective

COLLECTING
POINTS IN
EUROPEAN
STORES

+650

9
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30

TONNES OF
CLOTHES
COLLECTED

Training in eco-design
Eco-design training is given to the entire Product teams,
all teams are trained to prioritize the eco-design of our
packaging and wrapping.

Creation of a “Materials and
processes” library, gathering over
70 references of responsible and
innovative materials

N°4

Circular
Economy

Upcycling in our collections
In 2021, Etam launched an upcycled collection
of 2500 scarves, made from dormant materials,
made in France and Tunisia.
Undiz made a lingerie capsule with materials
from dead stock materials.
Maison 123 created an accessory collection
made from denim patchwork, from production
scraps, giving a second life to dormant stocks.
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A COMMITMENT TO

ZERO

SINGLE USE
PLASTIC

B2C IN 2025 • B2B IN 2030
We are committed to reducing the impact of all our packaging by reducing their usage and phasing-out all components made from single use plastic.

2020 - 2021

N° 5

Plastic and
waste

550

tonnes of single use
plastic eliminated

100%

of packaging is

eco-designed
2025 OBJECTIVE

A work of eco-design led amongst our teams to
diminish the environmental footprint of our packaging.
In association with Canopy, we are committed to eliminating
all textile and paper fibre supply sourced from old-growth,
primary and threatened forests.

E-receipts
Receipts sent by mail have been offered to customers since
2016 to reduce our paper consumption

— Today, 2 receipts out of 3 are
dematerialized.
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In 2020, we have changed our e-commerce
pouches by opting for pouches made out of
recycled kraft, eliminating the equivalent of
55 tonnes of plastic annually.
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We are committed
to reducing our CO2
emissions per product by

40%

In 2021, the Group defined its Climate & Carbon strategy
and made a commitment to reduce its greenhouse gas
emissions by 80% on scopes 1 and 2. This aligns with the
1.5 °C trajectory, recommended by the Sciences Based
Target Initiative. On scope 3, the Group is committed to
reducing its carbon emissions by 40% per product.

SCOPE 1

SCOPE 2

2 500

4 500 480 000

tCO2eq

SCOPE 3

tCO2eq

tCO2eq

Merchandise transport
We favor maritime and railway transport that emits less
carbon. In order to reduce distances traveled by the
merchandise, the Group has installed direct flows from
factories in Asia to Mexico and Thailand, avoiding journeys through European logistical platforms. From now on,
environmental criteria are part of our specifications when
selecting our transport providers.

93%
11
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of our
merchandise
travels by
boat

Since 2018, our headquarters are
powered with renewable energy

2022 OBJECTIVE

100%
electricity from
renewable energy

I N O U R H E A D Q UA R T E R , S T O R E S A N D WA R E H O U S E S I N F R A N C E

Energy
An ambitious action plan is being deployed to control our
energy consumption, as well as better waste management.
As we renovate and refurbish our stores, we are replacing
lights with LED sourced lighting, and energy equipment
with more efficient models. Timers have been installed to
turn off our signs and lights at night.

N° 6

Climate &
biodiversity

Animal wellbeing & biodiversity
Animal well-being and biodiversity are our priority which
is why we have developed strict policies that ban exotic
skin and fur, as well as materials from endangered species.
Materials under vigilance such as mohair, angora, duvet,
feather, and wool are authorized under the condition that
animal wellbeing is respected: a ban on controversial
practices such as mulesing, plucking and bare-skinning.

I M PAC T R E P O R T —
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Towards more inclusivity
In the midst of a mutation towards more inclusivity,
the fashion sector celebrates and values the richness
and diversity of men and women, as much in terms of
gender, age and morphology, as culture and ethnicity.
This stake has become a priority for the three brands
of the Group that wish to respond to the desires and
expectations of all women.

N° 7

Plurality and
diversity

63

THE COLLECTIONS
FIVE TONE COLLECTION

A lingerie collection available in 5 different skin tones to
allow all women to adopt underwear that is truly invisible.

P O S T- M A S T E C T O M Y C O L L E C T I O N

Because Etam has given itself the mission to accompany all
women throughout their life, in the most beautiful moments
as well as the harsher times, the brand conceived yes!, its
first post-mastectomy lingerie and swimwear collection
co-developed with women that underwent the surgery and
our team of expert corseters.

BRA SIZES

The brand Etam offers 63 bra sizes from
80A to 110G, and 8 underwear sizes from
34 to 48.
The brand Undiz widened its range by
offering cup sizes E and F on a wide range
of the catalogue.
The brand Maison 123 is a market reference
for its products size 46.

MENSTRUAL UNDERWEAR

The right to feel pretty, sexy and comfortable in
your lingerie, independently from beauty standards, body shape, age, gender and ethnicity.

A collection of period underwear, a more ecological
alternative, performative and comfortable compared to
disposable protections.
M AT E R N I T Y C O L L E C T I O N

A Etam Maman collection specially conceived for mothers
and future mothers on a quest for maternity lingerie putting
comfort and style together.

I M PAC T R E P O R T —
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O U R S O L I DA R I T Y I N I T I AT I V E S

1,5 million euros of donations
and contributions in 3 years
SUPPORT FOR WOMEN IN A PRECARIOUS SITUATION

YOUTH EDUCATION

X

X
The organization Toutes à l’Ecole offers a schooling program as
well as nutritional and medical care for the poorest young girls
in Cambodia. The rounding at checkout operation allowed us to
collect over 80 000€ for the construction of a boarding school
for the girls.

Solidarité Femmes is a network of refuge, support and emergency
accommodation charities for women that are victims of violence.
Engaged for many years, Etam has put in place different collection
operations for donations throughout the year. These actions have
allowed the collection of over 165 000€.

X

X

The organization Rev’elles offers guidance programs for young
women from modest backgrounds. In 2020, 17 000€ in donations
were collected thanks to a rounding operation at the cash desk
in Undiz stores.

The charity Féminité Sans Abri fights against precarity by distributing hygiene kits to the most disadvantaged women. Close to
23 000 period products were donated to the charity thanks to the
collected contributions.

X

X
Sport dans la Ville accompanies young people from priority
neighborhoods as much in their professional orientation as in their
access to training and employment. Etam Group encourages its
salaries to sponsor young people accompanied by the charity.

The Fondation des Femmes helps women that are victims of
violence in France to access moral, financial and legal support.
Maison 123 creates collections from which the benefits are entirely
given to the charity. In 2020, 100 000€ were donated.

N° 8

Solidarity

During the Covid-19 crisis

72 000 masks
In 2020, the Tech Center made more than
72,000 masks which were distributed free
of charge to healthcare staff via l’Agence
Régionale de Santé and Secours Populaire,
as well as to Group employees.
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85 000 pieces donated
The Group reinforced its assistance to women
in need by offering more than 85,000 pieces
of lingerie and accessories through its partner
organisations: La Maison des Femmes, Un petit
bagage d'amour, etc.
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The solution is collective

Signatory and member of the Fashion Pact governance, Etam
Group, along with 70 other fashion and textile actors, is committed
to ambitious environmental goals: stalling global warming, restoration of biodiversity and ocean protection. Laurent Milchior,
co-manager of the Group, has a seat at the Steering Committee
of the Fashion Pact.

N° 9

Alliances
and partners

Etam Group initiated, in September / October 2020, with Paris
Good Fashion, Galeries Lafayette, Vestiaire Collective, Eram
Group, Petit Bateau, La Redoute and Who’s Next, a citizen
consultation on responsible fashion, accessible to all on Make.
org and trying to respond to the following question: « How to
act together for a more responsible fashion? »
Close to 30 000 customers and employees of the Group participated in the consultation. The results of the citizen consultation
were thoroughly studied and allowed us to build 12 concrete
CSR commitments.

+ 100 000 participations
+ 3 300 propositions
+ 450 000 votes

In May 2021, the Group signed the United Nations Fashion Industry
Charter for Climate Action, which puts forward 16 principles
aiming to make the entire sector progress in reducing its impact
on climate change.

Founding partner of EcoTLC, now known as Re_fashion, the Group
sits at the Board of Directors and actively contributes to the work
of the the eco-organism of the French textile industry. This includes
the responsibility to support 5 000 companies in the prevention
and management of the end of life of products they have placed
on the market.

Amfori is the main world trade group that aims to improve working
conditions in international supply chains. Partner and member
of Amfori for many years, Etam Group entirely agrees with the
principles of the organization’s founders.

For more :
https://about.make.org/pourquoi-cette-consultation/mode-responsable
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The Group is a member of Textile Exchange, an international
non-profit organization which promotes the responsible expansion
of the textile industry and the production of sustainable textiles.
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In short,
N°1

N°5

In 2020 and 2021, we eliminated 550 tonnes of singleuse plastic (hangers, bags, etc.). 100% of our in-store
bags are now made from FSC-certified mixed paper, as
well as our e-commerce shipping pouches. In addition,
today 2 out of 3 receipts are dematerialized.
2025 target : zero single-use plastic in B2C (and B2B
in 2030) and 80% of our packaging eco-designed.

WeCare Collection

N°6

In spring 2021, 40% of our products are
ecofriendly for all the Etam, Maison 123 and Undiz
collections put together.
2025 target: 80% ecofriendly products.
WeCare products contain at least 50% ecofriendly
fibres or benefit from a technological innovation
that considerably reduces their environmental
impact.

N°2

Know-how & innovation

Located in the north of France, The Tech Center,
a prototyping workshop, is a real industrial asset for
the Group. More than 4,500 prototypes produced
per year.
Center for innovation and research on new ecofriendly
processes to reduce the environmental impact of
production steps, such as a new coloring technique on
materials which reduces water consumption (150 L of
water / kg of material saved). We continuously work
in close collaboration with our suppliers.
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Plastic & waste

N°3

Transparency & Traceability

Transparency — In 2020, 80% of Etam and Undiz
lingerie offer displays industrial transparency
on the factory in which it was confected, directly
accessible on the product’s label and online.
End of 2021 target: 100% of the offer.

Climate & Biodiversity

We have published our Climate & Carbon strategy in
2021, basing ourselves on the carbon report for 2019,
our year of reference. This allowed us to reinforce
our action plan and work on reinforcing the energetic
efficiency of our buildings. The plan includes a component on renewable energies: the Group’s headquarters
are fully provided with renewable energy since 2018.
2022 target: 100% electricity sourced from renewable
energy in headquarters, stores and warehouses in
France.
2025-2030 target: We are committed to reducing our
greenhouse gas emissions by 80% for scopes 1 and 2.

N°7

Plurality & diversity

63 bra sizes ranging from 80A to 110G, 8 stocking
sizes ranging from 34 to 48.
Our collections: 5 tones collection, Post-mastectomy
collection, period underwear and maternity collection.

N°8

Solidarity

Committed to helping women since 1916, the Group
has generated 1.5 million euros in donations and
contributions over 3 years to support the education
of young people and women in need.

N°9

Alliances & partners

The Group is committed to a collective improvement
process, and actively participates in sector initiatives:
The Fashion Pact, Citizen Consultation on Responsible
Fashion, Re_fashion, Textile Exchange, Amfori.

Traceability — We have published the exhaustive
list of our Tier 1 suppliers who worked for the Group
in 2020 on the Open Apparel Registry website.
Objective 2025: Carry out a complete mapping of the
supply chain, all the way to the raw material.

N°4

Circular Economy

More than 30 tonnes of clothing were donated, sorted
or recycled via our 545 collection points in Europe.
End of 2021 target: 650 collection points.
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Contacts
Head of CSR Group
Kachen Hong Zwart
kachen.hong@etam.fr

Head of Communication Group
Stéphanie Bastard de Crisnay
stephanie.bastarddecrisnay@etam.fr

Press Relations Group
Agence Patricia Goldman
vfabry@patricia-goldman.com
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