Corporate Social Responsibility lies at the heart

of the Group's business strategy. It is reflected

in structured commitments and tangible actions
across social, environmental, and governance areas.
The consistency and effectiveness of this approach,
launched in 2019, have been recognized through

the achievement of B Corp certification.

As a B Corp certified company, the Etam Group
is now part of a global movement using collective
action to work towards a more inclusive,
equitable, and fair economy.
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"The WeCare program is the
Etam Group's responsibility
pact. It was launched in 2019,
following a clear observation:
the textile industry has a
significant environmental
impact. As a leading player in
the lingerie sector, we have a
duty to act, for our customers,

our employees, and future HWE HAD A

generations." — 7
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To obtain B Corpicertification, companies ‘
Assessment (BI ,a comprehenswéqtj coverlng key areas such efforts undertaken by the

as environment, | vernance workers, customers and community. / el \ Group over several years.
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"Achieving B Corp™ certification
recognizes the long-term




THE GROUP LAUNCHES

PUBLICATION OF THE

THE GROUP’S DECARBONIZATION
TRAJECTORY APPROVED BY THE SCIENCE
BASED TARGET INITIATIVE (SBTI)

SEP

GREENHOUSE GAS
EMISSIONS REDUCTION

SCOPES1& 2

2030 target:
reduce emissions by 80%
in absolute terms

SCOPE 3

2030 target:
reduce emissions by 40%
per product

(Scope 3 intensity: kgCO,e per item produced)

Aware of its role within a rapidly evolving textile industry, the Group
committed as early as 2020 to an ambitious decarbonization pathway.
This trajectory aligns with the +1.5°C target set by the Paris Agreement and
was validated by the Science Based Targets initiative (SBTi) in 2023.

The Group's two decarbonization targets between 2019 and 2030 are as
follows:
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in greenhouse gas emissions across all Scopes 1, 2 and 3 between 2019 and 2025.
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MORE RESPONSIBLE

PRODUCTS

The Etam Group defines a “more responsible product” as containing
at least 50% certified organic, recycled, or responsibly sourced materials
by total product weight (or 30% for products with a high proportion

of non-textile materials).

These materials include: organic cotton, recycled cotton, recycled polyester
or polyamide, responsibly sourced wool recycled cashmere Iower—lmpa s
cellulosic fibres, and French or European linen. i
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SINGLE-USE
PLASTIC REDUCTION

The Group is committed to reducing the impact of its packaging

by minimizing usage and eliminating single-use plastic components.
Since 2021, single-use plastic has been banned from the packaging
of all new products.

ITS CSR STRATEGY: “RESPONSIBLE SUPPLIER "SEDUCING SCIENCE B CORP
GUIDE" BASED
THE WORLD TARGETS
T e R s R e ey THECROU ANNOUNCES. | i uide dfinas e e e CERTIFICATION
PROGRAM OBJECTIVES STRATEGY S LR 1 THE GROUP OBTAIN ACHIEVED ACROSS
Snpliers have fa respact BY CULTIVATING PRIESS R B ALL GROUP
FIRST when they produce SINGULARITIES” 400,000 SECOND-HAND This label guarantees the use
our items. BRAS COLLECTED of organic fibers and OPERATIONS
GREEN HOUSE THE GROUP TRANSITIONS ! Etant compliance with social
TO RENEWABLE ANNOUNCEMENT OF THE GROUP'S PURPOSE and environmental criteria
PUBLICATION OF THE GAS ENERGY SOURCES ) b‘;‘;“éﬁ%p throughout the supply chain.
“WECARE GUIDELINES" our stores, warehouses and D) SIGNATURE OF THE e
@ EMISSIONS officés in France and Belgium “FASHION INDUSTRY PANTIES EGL /N°280073 Certified
This document sets out the CHARTER FOR CLIMATE Et: EGL / N°280076
S b, are covered by Guarantees am
criteria a product must meet ASSESSMENT of Origin (GO)ycertifying ACTION"’ SUPPORTED BY EGL / N°280077
to reduce its environmental ' EGL / N°280080
the supply of renewable energy.
O THE GROUP SIGNS footprint, such as the use of CONDUCTED 2hes i { c) ) ZERO PLASTIC
FAST|:|E ION organic or recycled materials. 23'% & “/ :ARgll:(’/l\Jg;LG TR iy ‘5”“\1‘;%’4
N ®
PACT THE GROUP UNFCCC Undiz poar o)
(O PHASE-OUT O INTEGRATION OF CSR LAUNCH OF THE PUBLICATION l SIGNATURE OF LAUNCH OF AN R&D O INTRODUCTION OF THE PARTICIPATION IN INTRODUCTION OF O LAUNCH OF O BMS ROLLOUT
OF PLASTIC TARGETS INTO ANNUAL “TRANSPARENCY" OF THE ECO-DESIGN THE CANOPY CHARTER PROJECT TO ELIMINATE SUBLIMATION TECHNIQUE APILOT PROJECT ON THE REUSABLE SHIPPING ""SECONDE VIE", ACROSS 36 STORES
SHOPPING BAGS | OBJECTIVES PROJECT POLICY FOR PACKAGING SINGLE-USE HANGERS ON OUR LACES COLLECTION AND SORTING POUCHES FOR THE BRAND'S
The Group commits AND POLYBAGS OF HANGERS AND POLYBAGS E-COMMERCE ORDERS SECOND-HAND O LAUNCH OF “NO DYE"
Part of the bonus pay By scanning a product’s QR to sourcing its viscose and Water consumption IN5 STORES PLATFORM COLLECTION
is linked to individual code, customers can find a paper from sustainably reduced by 99%. The pouches can be .
@ CSR objectives. video and information about PUBLICATION managed forests. Etam & Undiz reused up to 100 times. Maison 123 Etam
the manufacturing factory. OF THE ANIMAL RECYCLING SWIMWEAR Maison 123
Etam & Undiz MATERIALS POLICY PHASE-OUT OF PVC IN INTO BRICKS FOR
POINT OF SALES (POS O SIGNATURE OF THE NEW STORE CONCEPT
ADVERTISING b A SUSTAINABILITY LINKED Undiz ERODUeT
LOAN WITH OUR BANKS
PUBLICATION ELIMINATION Etam TRACEABILITY
OF THE FULL LIST OF OF PLASTIC E-COMMERCE 3 environmental KPIs defined. DISPLAY
OUR TIER 1SUPPLIERS SHIPPING POUCHES
MAY 100% of new
Available on: (VI\' references from $524.
Opensupplyhub.org Ysé
SEP
FEB

SUPPLY CHAIN
TRANSPARENCY

The Group is working to improve traceability across its supply chain,
with the aim of gaining clearer visibility and ensuring transparency
for customers regarding how products are manufactured.

enabling customers to identify Wh._eré"éﬁajby*'_whqm fﬁéi'r"g'a_'mién't waé made.

This information is made available to customers through a video filmed in
the manufacturing facility or, alternatively, by providing information about
the facility.

*Etam & Undiz



